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Disclaimer.
This presentation (Presentation) has been prepared
by Openpay Group Limited (ACN 637 148 200)
(Company). Any references to “Openpay”
or “Group” in this Presentation refer to the
Company and its controlled entities.
The information in this Presentation contains
summary information about Openpay and
its activities as at 26 August 2021, is correct
as at the date of this Presentation and is of a
general nature and does not purport to be
complete. It should be read in conjunction with
the Company’s other periodic and continuous
disclosure announcements lodged with ASX.
This Presentation has been prepared without
taking into account the objectives, financial
situation or needs of individuals and is provided
expressly on the basis that you will carry out
your own independent inquiries into the matters
contained in this Presentation and make your
own independent decisions about the affairs,
financial position or prospects of Openpay.
This Presentation is for information purposes
only and is not a financial product or investment
advice or a recommendation to acquire Company
shares. The information in this Presentation has
been prepared by the Company in good faith
and with due care, but the Company does not

This Presentation includes a number of non-IFRS
measures, including EBITDA. These non-IFRS
measures are used by management to measure
the performance of the business. These measures
have not been subject to audit review.

“intend”, “plan”, “estimate”, “anticipate”, “believe”,
“continue”, “objectives”, “outlook”, “guidance”
and similar expressions. Indications of plans,
strategies and objectives or management, sales
and financial performance are also forward-looking
statements. These statements are based on an
assessment of present economic and operating
conditions, and on a number of assumptions
regarding future events and actions that, as at the
date of this Presentation, are expected to take
place. While due care and attention has been used
in preparing any forward-looking statements,
any such statements, opinions and estimates in
this Presentation, are based on assumptions and
contingencies subject to change without notice,
as are statements about market and industry
trends, projections, guidance and estimates.

All financial information has been prepared
and reviewed in accordance with Australian
Accounting Standards. The Company believes that
this non-IFRS financial information provides useful
insight in measuring the financial performance and
condition of Openpay. Readers are cautioned not
to place undue reliance on any non-IFRS financial
information. This Presentation contains certain
“forward-looking statements”. Forward-looking
statements can generally be identified by the
use of words such as “may”, “will”, “expect”,

Forward-looking statements are not guarantees
of future performance and involve known and
unknown risks, uncertainties and other factors,
many of which are outside the control of Openpay.
These forward-looking statements are subject to
various risk factors that could cause Openpay’s
actual results to differ materially from the results
expressed or anticipated in these statements.
Readers are cautioned not to place undue reliance
on forward-looking statements, which are
current only as at the date of this Presentation.

make any representation or warranty, express or
implied, as to the fairness, accuracy, correctness
or completeness of the information, opinions
or conclusions contained in this Presentation.
The information in this Presentation is subject
to change without notice and, subject to
any obligations under applicable law, the
Company does not undertake any obligation
to update any information contained in this
Presentation, including any errors or omission,
or otherwise arising in connection with it.

The information in this presentation is general
in nature and is provided in summary form and
is therefore does not purport to be complete.
To the maximum extent permitted by law, the
Company and each of its affiliates, directors,
employees, officers, partners, agents and
advisers and any other person involved in the
preparation of this presentation disclaim all liability
and responsibility (including without limitation,
any liability arising from fault or negligence)
for any direct or indirect loss or damage
which may arise or be suffered through use or
reliance on anything contained in, or omitted
from, this presentation. Openpay accepts no
responsibility or obligation to inform you of any
matter arising or coming to their notice, after
the date of this presentation, which may affect
any matter referred to in this presentation.
The views expressed in this presentation
contain information that has been derived from
publicly available sources that have not been
independently verified. No representation
or warranty is made as to the accuracy,
completeness or reliability of the information.
This presentation should not be relied upon as
a recommendation or forecast by Openpay.
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FY21 Performance
Highlights.

Performance of key metrics (all before Payment Assist integration).
Active Merchants

Active Customers

3.8k

up 77% on pcp

3.8k

541k

up 69% on pcp

2.2k

Active Plans
541k

2.0m

2.0m

up 141% on pcp

319k

0.8 m

Supported by contact
to contract system
FY20 FY21

Larger, Longer Plans

91%

91%

91%

of TTV

FY20 FY21

FY20 FY21

Total Transaction Value

Revenue

$339m

$26m

up 77% on pcp

$340m

$193m

up 44% on pcp

$26m

$18m

% of plans, 3 months +
FY20 FY21

FY20 FY21

FY20 FY21

Performance

Business has continued to go from strength to strength.
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FY21 was a transformative year for Openpay to become a truly diversified,
global payments fintech.
Key achievements setting us up for strong growth in FY22 and beyond.
Aggregator-driven, local
market growth

Transformative year for
our UK future

Entering the $5.5t US
BNPL market

Our B2B offering
took flight

Platform innovation set
the stage for growth

 Strong TTV growth based
on record high number
of new Active Merchants

 Acquisition of leading BNPL
provider to the UK Auto
vertical, Payment Assist
(expected to close H1 FY22)

 Hired leading US payments
experts as our US executive
team and advisors

 Launched in September
2020 with our first customer,
Woolworths

 Signed partnership deal
with leading global payment
processor Worldpay
from FIS

 Signed a game-changing
agreement with digital
B2B lender Lumi, to add
a funding component to
OpyPro’s platform

 Completed redesign and
upgrade of Openpay’s
ecommerce customer
journey, which we rolled
out first in the UK

 Signature deals with
large aggregators
(e.g., Ford in Automotive)
 Aggregator-driven
growth into Memberships
(via Gameday),
expansion into Hospitals

 Signed our first Healthcare
vertical partnership in the UK
– ezyVet for veterinary clinics

 Extended ezyVet
partnership to the US
 Prepared to start transacting
in early October 2021

 Secured another enterprise
contract win, with global
information technology
company, HP

 Automated sign-up drives
a quantum leap in our
ability to go from ‘contact
to contract’ with smaller
merchants via a fully
automated sign-up process.

6

Continued strong performance in home market Australia & New Zealand.
FY21 saw great success across our portfolio, leading to new verticals, sub-verticals,
key partnerships, our B2B product launch, and significant uplifts in our lead indicators.
+74%

+26%

+85%

+47%

3,720

265k

1.2m

$231m

$157m

 Openpay was a first BNPL mover into Hospitals, via the
inaugural partnership with St John of God Healthcare.

0.6m
2,137

FY21

Active Merchants

FY20

 New enterprise wins included: Kogan, Officeworks,
Mosaic Brands, Retail Apparel Group, SurfStitch
 New ecommerce and point of sales platform
partnerships included Adobe Magento, Quest Payments
and Apparel 21

210k

FY20

 Openpay delivered significant average transaction value
(ATV) uplift for its merchants

FY21

Active Customers

FY20

FY21

Active Plans

FY20

FY21

TTV
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Accelerated growth in the United Kingdom.
Since entering our first international market in 2019, Openpay has successfully
created a strongly engaged, large customer base in bigger ticket Retail in the UK.
+308%

+153%

+329%

+205%

102

276k

0.8m

$108m

 Three-digit growth rates of all key metrics in our first
overseas market, the UK
 Through our new integration partnership with ezyVet in
Healthcare; Openpay has now commenced its pivot into
our core verticals within the UK
 Announced the highly material anticipated acquisition
of Payment Assist, positioning Openpay as the leading
BNPL provider in the UK Automotive sector.

109k
$36m
25

FY20

0.2m

FY21

Active Merchants

FY20

FY21

Active Customers

FY20

FY21

Active Plans

FY20

FY21

TTV
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Openpay: Making a Difference.

New larger
kitchen for the
whole family

Accounting
classes
for Eva

Shoulder
surgery for
Mike

A new
alternator for
the car

The Openpay community - Targeting mature,
financially responsible consumers.
4.3 months
4.2 months
11.7 months

Soccer club
membership
for Brianna

3.2 months

Teeth
cleaning
for Opy

3.4 months
Average Plan Length

Auto

$662

Healthcare

$799

Home
Improvement

$3,346

Retail
New Verticals
FY21

$185
$373
Average Transaction Value

Expanding partnerships across the globe to support our growth ambitions.
A selection of our Australian, New Zealand and United Kingdom merchant and aggregator agreements.

MONASH STUDENT ASSOCIATION

Training and Professional
Development
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Payment Assist acquisition to pivot to verticals in UK.
The anticipated acquisition of Payment Assist strongly impacts the Group’s
commercial profile – towards accelerated growth in our verticals and profitability.
8.2k

706k

$416.8m

2.10m

$34.2m

1.89m
529k

$23.2m

 Payment Assist brings strong funding
from its own funders and Openpay will
not need to secure additional funding
to support the Payment Assist business

$273.5m

4.5k

3.7k

177k

$143.3m
$11m

213k

Active Merchants1

Active Customers1
Payment Assist

Actve Plans1
Openpay UK

TTV2

 Payment Assist’s profitability and
penetration in the Auto vertical is
expected to be the basis for more
profitable TTV and Revenue growth
for Openpay UK

Revenue2

Combined

* Subject to regulatory approval and other conditions precedent
1. Figures as of June 9, 2021. 2. TTV and Revenue numbers calculated on the basis of a GBP to Australian Dollar average exchange rate of $0.5422 across the period from January 1 to December 31, 2020.

 The Payment Assist acquisition is very
significant even when considered from
an overall Openpay Group perspective
 The transaction more than doubles
the Group’s Active Merchants
globally, increases by a third our
Active Customer base, and increases
roughly by half our TTV and Revenues
 Payment Assist acquisition
completion is expected in 1H FY22.*
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OpyPro launched and evolved to include SME credit.
A highly value-accretive contributor to Openpay’s pathway to mid-term profitability.
 Our OpyPro pipeline is growing, with interest in the
platform not just in Australia, but also in the UK and US
 This completely new revenue stream is capital light and
high margin

Australian B2B Target Market
Self-Funded enterprise merchants – OpyPro
Externally Financed enterprise merchants – OpyPro + Credit
No Current B2B Solution – OpyPro / OpyPro + Credit

 In September 2020, we went live with inaugural B2B
customer, Woolworths Group

$15b

 Now more than 5,000 of Woolworths’ trade customers
are digitally transacting using the OpyPro platform

 Signed an agreement with digital B2B lender Lumi, to add
a funding component to OpyPro’s platform

$75b

$233b*

$15b
Total
Estimated
Target Market

$143b

 In August 2021, secured another enterprise contract win,
with global information technology company, HP.

* Percentage on Trade Credit – Artemis Report (2019)
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US go-to-market strategy as a global blueprint.
Large aggregators providing access to where longer, larger and customised plans matter.
Completed

Progressing

1

2

3

4

5

6

Recruit strong
leadership

Launch a wholesale
merchant strategy
and distribution model

Create large-scale,
sustainable ecosystem
partnerships

‘Americanize’
the platform

Product tuning: designed
by US merchants, for
US merchants

Pivot, expand and
scale from our existing
areas of strength

✔ Launched Opy Merchant
Advisory Council to
help design and build
solutions ensuring
continuous feedback and
unique user experience

✔ US consumers who safely
use Opy in a lower risk
target vertical, can take
the product to other
adjacent verticals where
the risk is typically higher

Added leading industry
veterans to Opy’s
leadership team across
key areas including:
✔ Risk
✔ Finance
✔ Marketing
✔ Customer Engagement
✔ Growth
✔ Strategy

Significant progress on our
wholesale merchant
strategy:

✔ Agreement signed
with one world leading
payment processor

✔ Strong pipeline of
wholesale merchant
aggregators aligned with
Opy’s targeted verticals

✔ In discussion with two
other large global
payment processors

✔ Pilot program with one
of America’s largest
insurance providers
✔ Advanced across all
core verticals with
diversification to multiple
sub-sectors (eg. ezyVet
in Healthcare)

✔ Additionally, in late stage,
advanced discussions
with two of the largest
US and global payments
companies to begin
piloting Opypay in
the first half 2022

✔ Leveraging existing
platform
✔ All requirements
integrated for
fully licensed and
differentiated platform,
customised to US market
✔ Advanced negotiations
with banking and
funding partners
✔ Ready to launch in
October 2021

✔ Ongoing negotiations
with major big-ticket
retail merchants to
expand beyond our
targeted core verticals.
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Financial
Summary.

Performance Highlights.
Strong top line growth and short-term margin compression while portfolio scales.

Key Financial Metrics

30 Jun 21
$m

30 Jun 20
$m

Change
%

Total Transaction Value

339

193

77%

Net Receivables

58.5

46.3

26%

Buy Now. Pay Smarter. (BNPS) Income

25.8

18.0

43%

Gross BNPS Revenue Margin as a % of TTV

7.6%

9.3%

(170)bps

NTM as % of TTV

0.6%

2.5%

(190)bps

NTL2 as % of TTV

2.3%

2.3%

0bps

1

$52.1m
Cash at bank

$70m

Undrawn debt AU

£50m

 Openpay’s BNPS business continued to show strong growth
across all key growth performance metrics in FY21: Total
Transaction Value (TTV), Net Receivables and BNPS income grew
in line with Openpay’s domestic and international expansion.
Revenue from the OpyPro product also went live during the year
 A market leading BNPS Gross Revenue Margin of 7.6%, and a
Net Transaction Margin (NTM) of 0.6% reduced as compared to
previous year, as expected, reflecting the Company’s changing
product mix and momentary early stage loss performance within
the UK region
 The Group’s Net Transaction Loss (NTL) rate as a margin over
TTV remained stable at 2.3%, within the levels expected by the
Group. Loss performance has significantly improved toward the
end of FY21 and into FY22, positively impacting NTM and NTL
 Openpay’s combined funding capacity of $214.2m remains
healthy, composed of cash and undrawn debt, to support
further growth.

Undrawn debt UK

1. Net Transaction Margin (NTM) is measured as BNPS Income (excluding late fee income), less Net Transaction Loss and cost of providing services (including financing costs).
2. Net Transaction Loss (NTL) is measured as the total of receivables impairment and customer charge back expenses net of late fees received.
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Performance Highlights.
Key portfolio and financial metrics.
TTV

Net Receivables

Average Receivables Turns

($m)

($m)

(per annum)

339

58.5

4.2x

46.3
193

4.6x

3.1x

26.5

97
FY19

FY20

FY21

FY19

FY20

FY21

FY19

FY20

FY21

BNPS Revenue Margin

Net Transaction Margin

Net Transaction Loss

(% of TTV)

(% of TTV)

(% of TTV)

11.3%
9.3%
7.6%

FY19

FY20

FY21

4.3%

FY19

2.5%

0.6%

1.2%

FY20

FY21

FY19

2.3%

2.3%

FY20

FY21

 The Groups BNPS
margin reduced to
7.6% due to increased
mix of lower TTV
margins from retail
transactions
 Lower revenue
margin combined
with the early-stage
loss performance
recorded in the UK
resulted in NTM of
0.6% for FY21
 Loss performance
improvements started
to be noted in late
Q4 FY21 and into
early FY22
 NTM has similarly
rebounded in the new
financial year.
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Positive early trends across key metrics in July 2021.
Active Merchants

Active Customers

3.9k

up 77% on pcp

3.9k

556k

up 64% on pcp

2.2k

Active Plans
556k

2.1m

2.1m

up 130% on pcp

340k

906k

Supported by contact
to contract system

before Payment Assist
Jul 20 Jul 21

Jul 20 Jul 21

Total Transaction Value

Revenue

$35.9m

$2.3m

up 50% on pcp

$35.9m

$24.0m

Jul 20 Jul 21

Jul 20 Jul 21

BNPS NTM%
$2.3m
$2.1m

up 10% on pcp

(% of TTV)

1.7%

down 26% on pcp
up from 0.6%
in June 2021

Jul 20 Jul 21

2.3%

1.7%

Jul 20 Jul 21

Performance

Strong start to FY22.

17

Financial Performance – Profit & Loss.
Investing in scale to drive growth from FY22 onward.
Income
Financial Performance
(Excluding Significant Items)
Income

30 Jun 21
$m

30 Jun 20
$m

Change
%

26.0

18.0

45%

Other income

0.3

0.3

16%

Total income

26.3

18.3

44%

Receivables impairment expense

(12.2)

(7.9)

55%

Employee benefits expense

(27.7)

(18.1)

53%

Share-based payments expense

(2.1)

(0.4)

368%

Advertising and marketing expense

(7.2)

(3.2)

125%

Other operating expenses

(32.2)

(18.8)

72%

Operating expenses

(81.4)

(48.4)

68%

EBITDA before significant items

1

Depreciation and amortisation expense
Finance costs
Net loss before tax and significant items

(55.1)

(30.1)

83%

(2.3)

(1.3)

77%

(5.7)

(5.1)

10%

(63.1)

(36.5)

72%

1	Significant items include fair value calculation of financial derivatives, convertible notes; share-based payments
expense arising on Initial Public Offering (IPO); costs of equity raising, IPO and share placement.

 Total income for FY21 of $26.3m, grew by 44% on FY20
 Significant TTV shift toward Retail vertical, lowering overall
revenue margin, however relatively stable individual
vertical margins
Operating expenses
 Operating expenses for FY21 were $81.4m an increase of 68%
over FY20, reflecting the significant, early investment into
the people and platforms required to successfully deliver the
Company’s growth strategy and entry to the US region and the
completion of SaaS platform OpyPro
 Receivables impairment expense was 3.6% of TTV (FY20 4.1%),
which continues to reduce into FY22 as early stage growth
impacts subside in the UK
 Employee benefits expense increased to $27.7m (FY20 $18.1m)
to support increase in operational capacity in established
regions, for US team scale up and new platform capabilities.
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Financial Position – Balance Sheet.
Well funded, cost of funding to reduce as business leverages its scale.

Financial Position

30 Jun 21
$m

30 Jun 20
$m

Change
%

Assets
Cash and cash equivalents

52.1

70.1

(26%)

Receivables

58.5

46.3

26%

Intangible assets

4.3

1.1

291%

Right-of-use assets

2.4

3.9

(38%)

Other assets

6.3

3.1

103%

Total Assets

123.5

124.5

(1%)

Liabilities
Payables and accruals
Lease liabilities

14.4

7.6

89%

2.8

4.2

(33%)
26%

Borrowings

47.0

37.2

Total Liabilities

64.2

49.0

31%

Net Assets

59.3

75.5

(21%)

Accumulated losses

(127.2)

(64.2)

98%

Shareholders equity

186.5

139.7

34%

59.3

75.5

(21%)

Equity

Total Equity

Cash and cash equivalents

Payables and accruals

 Well-funded as at FY21
with $52.1m cash to support
future growth strategy

 Payables and accruals up
$6.8m to $14.4m, driven
by strong TTV growth and
other operational working
capital requirements

Receivables
 Strong growth in financing
receivables for FY21 up
to $58.5m, representing
a 26% increase on FY20
($46.3m) and a portfolio
with a slightly lower average
tenor due to mix shift
toward retail
Intangible assets
 An increase in intangible
assets from $1.1m in FY20
to $4.3m in FY21 reflects
capitalised expenditure

Borrowings
 FY21 net borrowings
of $47.0m represent
drawn receivable funding
facilities. Continued growth
supported by significant
headroom in undrawn
facilities. As at 30 June 2021,
Openpay had undrawn
receivables funding facilities
of $35m and £50m with
access to $35m in working
capital facilities.
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Financial Position – Cash flow Statement.
Significant TTV growth drives accelerated cash flow cycle.
Cash flows from operating activities
Cash flows

30 Jun 21
$m

30 Jun 20
$m

Change
%

Receipts from customers

359.9

186.9

93%

Payments to merchants

(357.0)

(195.7)

82%

(63.9)

(44.7)

43%

Payments to suppliers and employees
Net Interest
Net operating cash flows
Payments for property, plant and equipment

(5.4)

(4.1)

32%

(66.4)

(57.6)

15%

(0.3)

(0.8)

(63%)

Payments for internally developed technology

(3.7)

(1.1)

236%

Net investing cash flows

(4.0)

(1.9)

111%

9.0

19.4

(54%)

Proceedings from borrowings

-

26.2

n/a

Net proceeds from capital raising

Net proceeds from issue of convertible notes

44.5

77.0

(42%)

Principal elements of lease payments

(1.4)

(0.8)

75%

Net financing cash flows

52.1

121.8

(57%)

Net increase in cash and cash equivalents held

(18.3)

62.4

(129%)

Cash and cash equivalents at beginning of year

70.1

8.7

706%

0.3

(1.0)

(130%)

52.1

70.1

(26%)

Effects of exchange rate changes on cash and cash
equivalents
Cash and cash equivalents at end of year

 Cash receipts from customers in the year ended 30 June 2021
amounted to $359.9m (FY20: $186.9m), a 93% increase over
the prior period and representing an accelerated cash flow cycle
stemming from higher retail TTV mix
 Payments to merchants up 82% driven by the significant growth
in TTV during the period
 Increase in payments to suppliers driven by higher operational
activity and investment in people and processes within
established regions, as well as supporting expansion into the US.
Cash flows from investing activities
 Were driven by internally developed capability, and capital
expenditure to support platform development within all of
Openpay’s regions
Cash flows from financing activities
 Predominantly driven by drawing down $9.0m from funding
facilities, as well as net proceeds of $44.5m from capital raises
during the year.
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Openpay corporate snapshot (ASX: OPY).
Our trading data.

ASX code
Market capitalisation
Share price
Shares on issue
Trading range (past 12 months)
Average daily trading volume

OPY
$188m
$1.44
130.8m
$1.11 – 4.87
1.3m shares

$4.32
$3.82
$3.32
$2.82
$2.32
$1.82

$0.82
$0.32
17 Dec 19

%

30.0

13.83

25.0

BNP PARIBAS NOMINEES PTY LTD
<IB AU NOMS RETAILCLIENT DRP>

7.41

20.0

J P MORGAN NOMINEES AUSTRALIA PTY LIMITED

5.66

10.0

CITICORP NOMINEES PTY LIMITED

5.37

5.0

HSBC CUSTODY NOMINEES (AUSTRALIA) LIMITED

4.67

0.0
17 Dec 19

Top Shareholders*
MEYDAN GROUP

* All data as at 25 August 2021

Price

$1.32

16 Mar 20

15 Jun 20

14 Sep 20

14 Dec 20

15 Mar 21

14 Jun 21

15 Mar 21

14 Jun 21

Volume

15.0

16 Mar 20

15 Jun 20

14 Sep 20

14 Dec 20
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What to expect in FY22
and beyond.

Partner of choice for life’s important moments.
Differentiated strategy – ‘owning’ the unique space of longer-larger/customized plans.
Differentiation
Margin

High

 Partner of choice for what people
really need (and not only want)
 Wholesale distribution, based
on integration partnerships with
aggregators and ecosystems gets us
to more customers
 Portfolio approach of high-margin
Verticals and high-growth bigger ticket
Retail to accelerate path to profitability,
combining growth and value.

Standard ‘pay-in-4’

Low

Big-ticket
Retail

Auto
Healthcare
Home Improvement
Membership
Education

Fast moving Retail only
Short / Low

Plan Length / Value

Long / High
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Positioned for growth and profitability.
Differentiated strategy – ‘owning’ the unique space of longer-larger/customized plans.

1. Traditional focus on individual
merchant integrations across
Retail and Verticals (from 2013)

4. Ecosystems
Today

q u is i t io ns
3. Ac

2.

Merchant
Acquisition

2. First integrations into aggregator
platforms from 2019

e
Aggr gators

1.
Individual
Merchants

Customer
Acquisition

Acceleration

3. Complementary consolidation play
commenced with the anticipated
acquisition of Payment Assist (2021)
4.Focus on wholesale distribution
model – partnership agreements
signed with world-leading payments
provider, Worldpay from FIS in 2021.

growth and profitability
CALENDAR YEARS

2013

2019

2021

2021/22

2022/23
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Strengthening our position as a truly diversified, global payments fintech.
An ambitious program for FY22.

Drive local market
growth with aggregators

Focus on core verticals
and scale in UK

Go live and take off
in the US

B2B to get into broader
market across geographies

Roll out platform
innovations globally

 Strengthen market-leading
position in traditional
verticals Auto and Health
based on large merchant
and aggregator deals

 Growth in Healthcare
vertical with ezyVet and
other aggregators

 Go live of OpyPay with
ezyVet partnership to the
US in Oct 21

 Pivot and growth in
bigger-ticket Retail

 Accelerate growth
in new verticals
Sports memberships
and Education; and
subvertical Hospitals

 Completion of acquisition
of leading BNPL provider
to the UK Auto vertical,
Payment Assist

 Complete integration and
commence transacting with
Worldpay from FIS and
other aggregator platforms
such as Dental Service
Organisations (DSOs)

 Onboard all Woolworths’
business customers on
SaaS and increase TTV
and Revenue

 Roll out new ecommerce
customer journey across
all markets and roll out
proprietary Automated
Risk Management Model
globally, increasing
conversion and reducing risk

 Growth synergies
with Payment Assist in
Automotive and adjacent
opportunities

 Pilots and roll outs with
aggregators and (selected)
merchants across the
Health, Auto and biggerticket Retail verticals

 Launch HP in H1 FY22
 Sign more significant B2B
enterprise partnerships
 Take OpyPro platform
international

 Implement virtual card
capability to drive scale.
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Contact: Michael Eidel
Managing Director and CEO

•

••

Aline van Deventer

•••

Head of Investor Relations

••

Mobile: +61 423 55 34 34

••

investors@openpay.com.au

••
•••

••

••

••

••

•
••

••••••••••
••••

••

••

investors@openpay.com.au

• • • • •• • • • • • •

Thank
You

•••
•
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•
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