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August 2020
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Disclaimer
This presentation (Presentation) has been
prepared by Openpay Group Limited (ACN
637 148 200) (Company). Any references to
“Openpay” or “Group” in this Presentation
refer to the Company and its controlled
entities.
The information in this Presentation contains
summary information about Openpay and
its activities as at 31 August 2020, is correct
as at the date of this Presentation and is of
a general nature and does not purport to be
complete. It should be read in conjunction
with the Company’s other periodic and
continuous disclosure announcements
lodged with ASX. This Presentation has
been prepared without taking into account
the objectives, financial situation or needs
of individuals and is provided expressly on
the basis that you will carry out your own
independent inquiries into the matters
contained in this Presentation and make your
own independent decisions about the affairs,
financial position or prospects of Openpay.

This Presentation is for information purposes
only and is not a financial product or
investment advice or a recommendation to
acquire Company shares. The information
in this Presentation has been prepared
by the Company in good faith and with
due care, but the Company does not
make any representation or warranty,
express or implied, as to the fairness,
accuracy, correctness or completeness of
the information, opinions or conclusions
contained in this Presentation. The
information in this Presentation is subject
to change without notice and, subject to
any obligations under applicable law, the
Company does not undertake any obligation
to update any information contained in
this Presentation, including any errors or
omission, or otherwise arising in connection
with it.
This Presentation includes a number of
non-IFRS measures, including EBITDA. These
non-IFRS measures are used by management
to measure the performance of the business.
These measures have not been subject to
audit review.

This Presentation contains certain “forwardlooking statements”. Forward-looking
statements can generally be identified by
the use of words such as “may”, “will”,
“expect”, “intend”, “plan”, “estimate”,
“anticipate”, “believe”, “continue”,
“objectives”, “outlook”, “guidance” and
similar expressions. Indications of plans,
strategies and objectives or management,
sales and financial performance are
also forward-looking statements. These
statements are based on an assessment of
present economic and operating conditions,
and on a number of assumptions regarding
future events and actions that, as at the
date of this Presentation, are expected to
take place. While due care and attention
has been used in preparing any forwardlooking statements, any such statements,
opinions and estimates in this Presentation,
are based on assumptions and contingencies
subject to change without notice, as are
statements about market and industry trends,
projections, guidance and estimates.

Forward-looking statements are not
guarantees of future performance and involve
known and unknown risks, uncertainties and
other factors, many of which are outside
the control of Openpay. These forwardlooking statements are subject to various risk
factors that could cause Openpay’s actual
results to differ materially from the results
expressed or anticipated in these statements.
Readers are cautioned not to place undue
reliance on forward-looking statements,
which are current only as at the date of this
Presentation.
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We’re on a mission:
To change the way people pay,
for the better.
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1. FY20 highlights

FY20 key achievements.
Some of the ways we delivered on our FY20 strategy.

Local market growth
Strong growth in Australia
across all industry verticals
Record operational and
financial results
Significant wins of new
merchants and integration
partnerships
Soft launch into new
verticals: Education and
Memberships

Successful UK launch
Strong and rapid growth
Signing and launching
of enterprise merchant
JD Sports

Well funded
IPO and ASX Listing
– Dec 2019
 K debt facility
U
of £25m secured
Institutional placement
raises $33.8m at
50% premium to IPO

Launch into B2B

Strong people focus

L aunch of Openpay for
Business - capital light,
SaaS-based product

S trengthened Board and
Management teams

S igning of three-year deal
with Woolworths Group
(Woolworths)

S upported merchants,
customers and team
members during COVID-19
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Strong growth in key metrics.
+229%

+141%

+52%

319k

824k

+98%

2,162

250k

$18.0m

$192.8m

1,420

133k

+64%

$11.0m
$97.3m

896

$6.8m

82k

$60.5m

120k
FY18 FY19 FY20

FY18 FY19 FY20

FY18 FY19 FY20

FY18 FY19 FY20

FY18 FY19 FY20

Number of
Ac�ve Plans

Number of
Ac�ve Customers

Number of
Ac�ve Merchants

Total
Transac�on Value

Revenue

1. EBITDA is a non-IFRS measure that has not been audited but is a key financial metric used by
management to operate the business at the group level. EBITDA represents Earnings Before
Interest Tax Depreciation and Amortisation.

2. Significant items include fair value calculation of financial derivatives, convertible notes;
share-based payments expense arising on Initial Public Offering; costs of equity raising,
IPO and share placement.

 ecord Active Plans
R
up 229%
Record Active
Customers, up 141%,
with increased repeat
usage
Active Merchants
up 52%
Total Transaction Value
(TTV) grew to a record
$192.8m in FY20,
up 98%
Revenue for FY20
of $18m, up 64%
EBITDA1 loss before
significant items2 of
$30.1m well in line
with management
expectations
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2. The Openpay way.
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2. The Openpay way

Introduction to Openpay.

The smarter way to pay – our strongly differentiated approach.

B2C Buy now. Pay smarter. Merchant – Consumer
Strong & flexible platform. Enables us to deliver the most flexible
plans in the market. Plan lengths of 2–24 months, up to $20,000
Key BNPL verticals. Focus on industries where we can make a true
difference – Automotive, Healthcare and Home Improvement
Target customers. Finance-savvy and of an older demographic
who use our plans as a cashflow management tool

B2B Openpay for Business: Enterprise Merchant – Business Customer
 nique B2B offering. Allows companies to manage trade accounts
U
end-to-end, including applications, credit checks, approvals
and account management in the one system
L aunch with inaugural client Woolworths.
Revenue from the partnership is expected in H1 FY21
 capital light, low-risk business. It will deliver revenue based on usage
A
which scales with enterprise merchants’ operations
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2. The Openpay way

Buy now. Pay smarter.

The responsible way for consumers to get what they want and need.

Customers shop for
products or services

Customers choose
plan length and
repayment date

Payments
are spread equally

Repayments
are automatic

Easy in app plan
management

We lend sensibly

There are no hidden
fees or catches

Customers pay
no interest

We never sell
bad debt

Rated excellent
by our customers
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2. The Openpay way

Doing the right thing matters to us.
Our core beliefs.

O

P

E

Ownership

Passion

Excellence

We care about the money
our customers have earned, their
financial wellbeing and everything
that is valuable to them

 e put our customers first and
W
deliver quality to the highest standard

 e never stop before we have
W
exceeded our customers’ expectations

We take positive action to help our
customers manage their money

 e hire the best people and
W
retain and develop them

We give back to our community
through our OpenArms Community
Program, team member giving,
and structured volunteering

 e’re a desired place to work,
W
with an average time to fill a
role of 33 days and a 93% offer
acceptance rate

We are a reliable and trusted
partner to our customers due to
our demonstrated track record
Our team is gender diversified: 62%
male, 37% female, 1% unspecified

N

Nimbleness
T echnology innovation is in
our DNA, and we innovate in
an agile manner
 e are driven by simplifying
W
the lives of our customers
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Our response to crisis.
Caring for our community.

Actions we took:
Providing vulnerable customers with
financial hardship support
Closely supporting essential services
merchants to provide relevant
support to customers

From national bushfires to
COVID-19, it has been a matter
of importance to us to protect
our people, customers,
business and shareholders
during these crises.

We acted quickly and flexibly to enable
our people to work safely from home.
Thanks to our strong performance
and investor support, our team
returned to full time hours from 1 July
2020, providing us with the bench
strength to continue to grow.

Adjusting plan settings and tightening
credit rules, strengthening credit
risk decisioning and fraud prevention
technology
Temporarily reducing Board
and employee expenses by 35%
to preserve cash
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3. Business update

Delivering on our strategic growth pillars.
$18m Revenue
64% Growth
Key partnerships:
Pentana, MSL Solutions,
MyHealth1st

$192.8m TTV
98% Growth
4 established
verticals,
2 emerging

Well funded:
strong mix of cash
and undrawn debt

Excellent Trustpilot
rating*
AUS: 4.7/5.0
UK: 4.8/5.0

“I’ve used Openpay a few times for
bigger purchases (car servicing, kids
dental, Bunnings) and never had
an issue.
Easy to use, and when I had my
hours at work cut back recently, their
customer service team were great
and really helpful with moving
repayment dates around so I didn’t
miss a payment or get penalised.”
Melb Marc

Launch of SaaS
based B2B product

2 key geographies:
ANZ and UK

164

Team members
* O
 penpay is rated 4.7 out of 5 stars on AU Trustpilot and 4.8 out of
5 stars on UK Trustpilot
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3. Business update

Active Plans.

Record growth of 229% in Active Plans achieved.
+229%

824K

+141%

+229%

+52%

Active Plans
as at 30 June 2020
319k

824k

2,162Growth vs FY19

Automotive

Home Improvement
133k
250k
120k
FY18 FY19 FY20
Number of
Ac�ve Plans

Retail

896

+64%

vs FY19

Vertical

Healthcare

+98%

$18.0m

$192.8m

+92%
1,420

+127%
+21%

$11.0m
$97.3m

+260%

$6.8m

82k

$60.5m
 ew record for Active Plans recorded in FY20
N
Record growth in Active Plans across Automotive,
Healthcare and Retail verticals
FY18 FY19 FY20
FY18 FY19 FY20
FY18 FY19 FY20
Certain merchants in Home Improvement
reclassified into Retail,
leading to an adjusted Total
Number of
Number of
lower growth percentage
than historical trends
Ac�ve Customers
Ac�ve Merchants
Transac�on Value

FY18 FY19 FY20
Revenue
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3. Business update

Active Customers.

Record growth of 141% in Active Customers achieved.
+229%

+141%

319K

+52%

+141%

+98%

Active Customers
as at 30 June 2020
319k

824k

2,162

1,420

133k
250k

82k

0k

18 FY19 FY20
Number of
Ac�ve Plans

FY18 FY19 FY20
Number of
Ac�ve Customers

896

vs FY19

$18.0m

$192.8mGrowth vs FY19

Vertical1

+64%

Automotive

+59%

Healthcare

+83%

Home Improvement

+20%

$97.3m

Retail

$11.0m

+175% $6.8m

$60.5m
New record for
Active Customers recorded
in Q4 FY20
Openpay UK became a major contributor to
FY18 FY19 FY20
FY18 FY19 FY20
FY18 FY19 FY20
Active Customers
in Q3 and Q4
Active Customers inTotal
Retail vertical surged with Revenue
Number of
substantial growth
recorded
Ac�ve Merchants
Transac�on
Valuein Q3 and Q4 FY20
Home Improvement impacted by reclassification
1. Customers shop across multiple verticals.
These figures refer to a customer’s first vertical.
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Rapid UK momentum continues.
Significant growth since June 2019 launch.
+329%

+329%

187k

+223%

187k

109k

34k
44k

44k

H1
H2
FY20 FY20

H1
H2
FY20 FY20

+223%

H1
H2
FY20 FY20

109k

34k

UK Retail opportunity alone:
~£390b1
Major growth in Openpay UK
business from standing start in
June 2019
Openpay UK currently trades in
online Retail vertical only
Substantial opportunities exist to
move into other Openpay verticals
Significant growth in Active Plans
and Active Customers
Merchant additions in FY20 included
leading brands: The Watch Hut,
Masdings and JD Sports. Post year
end, The Hut Group

H1
H2
FY20 FY20

Number of Ac�ve
Number
Plans of Ac�ve
Plans of Ac�ve
Number
Number
Customers
of Ac�ve Customers

1. United Kingdom Office of National Statistics:
Retail Sales, Great Britain, July 2019.
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Some of our major partnerships.

A strong and growing portfolio of recognised retail, ecommerce and enterprise merchants.
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3. Business update

Working with merchants for our customers.
Here for them, when they need us most.

“Openpay is an important partner
with Eagers Automotive Ltd.
Openpay has been valuable during
the COVID-19 crisis in providing
a contactless payment option
for our customers. Added to this,
Openpay proactively worked with
our Group to promote a Vehicle
Air Conditioning Sanitisation service
offer. This allowed us to deliver
an important health and safety
message to our valued customers
directly via Openpay’s database.”
Wade Herrmann – GM of Fixed
Operations, Eagers Automotive Ltd

“Quality dental care can at
times stretch the budget, and
if ignored dental problems
can become exponentially
more expensive to treat over
time. Openpay allows our
patients to attend to their
dental health when it’s actually
needed with the convenience
of no interest repayments.
This is a crucial benefit in
minimising the long term
financial and health burden
on our patients.”
Dr Kia Pajouhesh – Smile Solutions
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The Openpay community.
Targeting mature, financially responsible consumers.
19.78% 19.63%
20%

8.72%
9%

3.7

20% 15.55%
14.44%
16%

$782

5.6

$949

Healthcare

14.3

Customer demographics

$272

5.3

13% 11.02% 10.86%
11% 11%

18-24 25-31 32-38 39-45 46-52 53-59 60+
18-24 25-31 32-38 39-45 46-52 53-59 60+
Customer demographics

Overall

$3,919

Home Improvement

3.5
Average plan length
Ave Plan Length

Retail

Car owners

$201

Home owners

Average transaction value (ATV)
ATV $

 edian age of customers is 38 in ANZ (FY19 39) and 39 in UK
M
Average plan length shortened in FY20 to 3.7 months (FY19 4.0 months) creating capital efficiencies
Overall ATV has lowered to $272 (FY19 $467) as customers make it routine to use Openpay across multiple areas of
their lives
Home Improvement has a significantly higher ATV at an average of $3,919, and now focuses on service led activity.
Consumer product merchants (e.g. Total Tools) have been transitioned out of the Home Improvement vertical into Retail

Digital natives

Parents

Pet owners
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Increased propensity of use.
Customers making use of Openpay plans routine.

Australia

United Kingdom

Plans created by Repeat Customers

76%

Plans created by Repeat Customers

Active Customers with Concurrent Plans1

49%

Active Customers with Concurrent Plans1

AU continues to grow with Repeat
Customers up to 76% and Concurrent
Plans1 to 49%

Successful UK launch, with 42% of
new plans from Repeat Customers and
30% of Active Customers having more
than one Concurrent Plan

1. Concurrent Plans are multiple Active Plans which an Active Customer holds.

42%
30%
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Increased customer engagement.
Highly engaged customers and successful campaigns.

+82% YoY

+80% YoY

+140%

+40% YoY

AU customer
database growth

Total app downloads

openpay.com.au
visitor growth

AU Facebook
audience growth
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3. Business update

OpenMay delivered strong results.

Our annual month-long event showcasing the best merchant offers to our customers.

5m+

Australians reached
during OpenMay

60+

Merchants participated in our most
successful OpenMay event

+26% MoM
Increase in Active Plans
May FY20 vs April FY20
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3. Business update

Caring for our customers.

Doing all that we can to deliver a great customer experience.

“Amazing,

We are rated Excellent
on Trustpilot

“I was extremely
pleased with the outcome
and the person that helped
was awesome to deal with,
very happy!”

“Garden looks amazing

with many compliments
from passersby.
This has been all due to
Openpay.”
Helen

Andre

used them to pay
for a vet bill. Literally saved
my dog’s life, I wouldn’t
have been able to afford
the bill without them.”

“Very supportive
and understanding
when I needed to delay
some payments, it’s a shame
other companies are not of
the same high standards. Well
done for looking after your
customers properly.”

Peter

Ann
24

3. Business update

Soft launch into new verticals.
Significant pipeline for further growth.

New verticals: Education
and Memberships

New Active
Merchants

Significant growth
pipeline

Hard launch
in H1 FY21

In line with IPO strategy, we
conducted a soft launch into new
industry verticals: Education and
Memberships in H2 FY20

Launch has been promising
with a number of Active Merchants
established in each new vertical

Also driven by new partnerships
with Australian Society of Association
Executives, Sports Community,
among others

With products that specifically
target the needs of merchants
and customers in these verticals

Select Education & Memberships Merchants:
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Openpay for Business.

Leveraging our platform capabilities and showcasing exceptional B2B innovation.

A platform that unlocks the growth potential
of business and trade accounts
 penpay for Business is a unique SaaS-based
O
capital light, low risk, transactional product
Clearly differentiates Openpay from all other
BNPL players and financial services providers
Major market opportunity across enterprise
segment
Supporting Woolworths Australia with their
B2B business
Platform launching in H1 FY21

From account applications through to reconciliation and remittance,
Openpay for Business is a B2B platform that fully digitises business and trade accounts, end to end
26

3. Business update

Openpay’s leading technology.
Flexible platform is a key point of difference.
Data analytics

Credit card and transaction fraud
prevention tools

Automated Risk Management

Sophisticated algorithms manage credit
risk and lending amounts for new and
existing customers

PCI data security compliant

Level 1 service provider for fully secured
and protected credit card data

Instant approval

Powerful decision engine grants
instant approval

Dynamic billing engine

Strong customer identification

Business/customer insights

Simple integration

Automatic debit of repayments

Big data enabling unique customer
insights

ID & contact detail verification

Innovative APIs for POS, online
integrations and partnerships
27

3. Business update

Constantly enhancing our platform capabilities.
Breakthrough platform investments.

We made these important investments in our innovative tech platform in FY20:

Data and analytics

New consumer app

Our cloud-based data
infrastructure enables advanced
analytics and insights

It’s now quicker for customers to sign up
and easier for them to manage
their plans

New release of our Automated Risk
Management (ARM) technology
Better detection and prevention of fraud
and improved credit decisioning

We continue to invest in our core technology platform to underpin our strong growth.
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3. Business update

Regulatory Update.

Acting responsibly is core to everything we do.
BNPL Code of Practice
AFIA and its BNPL members have come together and propose to
release a Code of Practice for the BNPL sector
Public consultation process for the Code has closed. Openpay is an
active participant in the AFIA led industry working group reviewing
feedback and engaging with ASIC
Openpay continues to be supportive of the Code

RBA Surcharging Review
T he RBA announced a review of retail payments regulation in Australia
in 2019, including a review on BNPL provider surcharge limitations
The RBA has subsequently announced its review is on hold,
with completion not expected until 2021
Openpay looks forward to engaging with the industry and the
RBA further
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4. Financial summary

FY20: Strong top-line growth.
Performance highlights.
Key Financial Metrics
Total Transaction Value
Net Receivables
Buy Now. Pay Smarter. (BNPS) Income
Gross Revenue Yield as % of TTV
NTM1 as % of TTV
NTL2 as % of TTV

$70.1m

Cash at bank

$45m

Undrawn debt
AU

$m
30 Jun 20

$m
30 Jun 19

%
Change

192.8
46.3
18.0
9.3%
2.5%
2.3%

97.3
26.5
11.0
11.3%
4.3%
1.2%

98%
75%
64%
-200 bps
-180 bps
+110 bps

£20m

Undrawn debt
UK

1. Net
 Transaction Margin (NTM) is measured as BNPS Income (excluding late fee income), less Net Transaction Loss and cost of
providing services (including financing costs).
2. N
 et Transaction Loss (NTL) is measured as the total of receivables impairment and customer charge back expenses net of late
fees received.

 ontinued strong growth in top line metrics: Total Transaction
C
Value (TTV), Net Receivables and BNPS Income fuelled by
continued domestic expansion and the successful launch of the
UK business
Strong growth in new merchants across all key verticals
Openpay remains well funded with a combination of
$151m in cash and undrawn debt to support its rapid growth,
as at 30 June 2020
Gross Revenue Yield 9.3% and Net Transaction Margin (NTM)
2.5% reduced as expected, reflecting the Company’s growth
strategy and changing product mix as the merchant and
customer base expands
Net Transaction Loss (NTL) increased by 110 basis points to 2.3%,
driven by targeted fraud challenges in Q3. This was resolved
through ‘ARM’ system enhancements, reducing Net Bad Debts
to 2.9% in Q4, down from 4.7% in Q3. NTL was further reduced
to 1.5% during the month of July 2020
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Financial performance.
Investing in people, processes and platform.

$m
30 Jun 20

$m
30 Jun 19

%
Change

18.0
0.3
18.3

11.0
11.0

64%
n/a
66%

Receivables impairment expense
Employee benefits expense
Share-based payments expense
Advertising and marketing expense
Other operating expenses
Operating expenses

(7.9)
(18.1)
(0.4)
(3.2)
(18.8)
(48.4)

(3.0)
(7.2)
(0.1)
(2.2)
(10.0)
(22.5)

163%
151%
300%
45%
88%
115%

EBITDA before significant items1

(30.1)

(11.5)

162%

Depreciation and amortisation expense
Finance costs
Net loss before tax and significant items

(1.3)
(5.1)
(36.5)

(0.1)
(2.7)
(14.3)

1,200%
89%
155%

Financial Performance (Excluding Significant Items)
BNPS Income
Other income
Total income

Revenue
 uy now. Pay smarter. Income for FY20 stood at $18.0m, up
B
64% on FY19
Revenue increase driven by record growth in underlying TTV
Customer fees have increased to 54% (FY19 48%), representing
an increase in the number and mix of plan types
Other income refers to interest and other immaterial items

Operating Costs
 perating expenses for FY20 were $48.4m, an increase of
O
116% over FY19, reflective of the significant investment made in
people, processes and technical platforms to support the growth
of the business
Receivables impairment expense increased to 4.1% of TTV
(FY19 3.1%), driven by the the Company’s prudent credit
provisioning policies in response to COVID-19
Employee benefits expenses represented 37% (FY19 32%) of
total Operating expenses, in line with continued investment to
support Openpay’s scale up

1. Significant items include fair value calculation of financial derivatives, convertible notes; share-based payments expense arising on
Initial Public Offering (IPO); costs of equity raising, IPO and share placement.
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Continued credit performance improvements.
Platform investments into ARM and integrated third party solutions.

Arrears
-33%

+23%

1.2%

-38%

3.7%

1.0%

4.7%

3.0%

0.9%

Net Bad Debts

0.8%
2.2%

2.9%

1.6%

H1
H2
H1
H2
FY19 FY19 FY20 FY20
Arrears as
a % of Receivables

S uccessful optimisation of credit rules and
decisioning process resulted in June arrears of
0.8%, a 40 basis points reduction relative to pcp
As part of a prudent response to COVID-19
and market uncertainty, Openpay increased its
provision for expected credit loss by 23%

H2
H1
H2
H1
FY19 FY19 FY20 FY20

Q3
Q4
FY20 FY20

Net Bad Debts in FY20 were $5.8m (3.0% of TTV)
vs $2.4m in FY19 (2.5% of TTV)
Net Bad Debts decreased significantly from 4.7%
of TTV in Q3 FY20 to 2.9% in Q4 FY20 due to
improvement to ‘ARM’ system’s fraud capabilities
Total provision for expected credit and fraud losses
for FY20 was $2.1m (FY19 $1.3m)

Net Bad Debts
as a % of TTV
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Strong funding position.
Well funded for growth and current environment.

$151m of cash and undrawn debt available

Strong demand from equity investors

180
160
140
120

+$103m

100
80
60

AUD $40m

AUD $10m

0

255 Finance

AUD $25m

AUD $25m

GGC

GPB £25m

GPB £20m

Working Capital1

AUD $10m

AUD $10m

$9m
FY20 Cash +
Undrawn Debt

GCI

20

Cash Ou�lows

Undrawn
as at 30 June 2020

40

Total Facility

Facility

$151m

New Debt Facili�es

Extended the existing Global Credit Investments (GCI) facility to
$40m with a 3-year term
New Australian receivables funding facility with 255 Finance for $25m
(potential to extend to $100m), not due to renew until September 2021
Secured UK facility in June 2020 with Global Growth Capital (GGC)
for £25m (potential to extend to £60m) with a 21-month term

-$61m

200

Net Capital Raised

New and renewed debt facilities secured to support growth

+$100m

220

FY19 Cash +
Undrawn Debt

Strong demand for pre-IPO raise via convertible note issue of $26.2m
Oversubscribed IPO, raised $50m (gross) in December 2019
Institutional share placement of $33.8m (gross) in June 2020

1. Working capital facility provided by A H Meydan Pty Ltd, a related party
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Financial position.
As at 30 June 2020.
Financial Position
Assets
Cash and cash equivalents
Receivables
Right-of-use assets
Other assets
Total Assets
Liabilities
Payables and accruals
Lease liabilities
Borrowings
Financial derivative liabilities
Total Liabilities
Net Assets

$m
$m
30-Jun-20 30-Jun-19
70.1
46.3
3.9
4.2
124.5

8.7
26.5
0.6
35.8

%
Change
706%
75%
n/a
600%
248%

Well-funded cash position at 30 June 2020 with $70.1m cash to
support future growth strategy

Receivables

Strong growth in net receivables for FY20 up to $46.3m,
representing a 75% increase on FY19

AASB16 Leases

Right-of-use assets of $3.9m and lease liabilities ($4.2m) driven
by the first application of AASB16 Leases

Payables and accruals
7.6
4.2
37.2
49.0
75.5

5.1
36.0
2.3
43.4
(7.6)

49%
n/a
3%
n/a
13%
n/a

(64.2)
139.7
75.5

(22.8)
15.2
(7.6)

182%
819%
n/a

Equity
Accumulated losses
Shareholders equity
Total Equity

Cash and cash equivalents

Payables up $2.5m to $7.6m, driven by expanded operations
increasing trade payables and growth in employee leave
provisions

Borrowings

FY20 net borrowings of $37.2m represent drawn receivable
funding facilities (FY19 included receivables funding and
convertible notes, converted on IPO)
Continued growth supported by significant headroom in
undrawn facilities. As at 30 June 2020, Openpay had undrawn
receivables funding facilities of $35m and £20m with access to a
$10m working capital facility1

1. Working capital facility provided by A H Meydan Pty Ltd, a related party
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4. Financial summary

Cash flows.

For the year ended 30 June 2020.
Cash flows
Receipts from customers
Payments to merchants
Payments to suppliers and employees
Net Interest
Net operating cash flows

$m
$m
30-Jun-20 30-Jun-19

%
Change

186.9
(195.7)
(44.7)
(4.1)
(57.6)

96.3
(94.9)
(18.2)
(2.6)
(19.4)

94%
106%
146%
58%
197%

Payments for property, plant and equipment
Payments for internally developed technology
Net investing cash flows

(0.8)
(1.1)
(1.9)

(0.2)
(0.2)

300%
n/a
850%

Proceedings from borrowings
Net proceeds from issue of convertible notes
Net proceeds from capital raising
Principal elements of lease payments
Net financing cash flows

19.4
26.2
77.0
(0.8)
121.8

12.6
13.2
25.8

54%
98%
n/a
n/a
372%

62.4
8.7
(1.0)
70.1

6.2
2.5
8.7

906%
248%
n/a
706%

Net increase in cash and cash equivalents held
Cash and cash equivalents at beginning of year
Effects of exchange rate changes on cash and cash equivalents
Cash and cash equivalents at end of year

Cash flows from operating activities

Receipts from customers are driven by increased repayment rate
to an average of 35% (up from 26% FY19)
Average receivable balance is collected 4.2X in the year
(FY19 3.1X), leading to improved cash and debt management
effectiveness
Payments to merchants up 106% driven by growth in TTV
Increase in payments to suppliers driven by higher operational
activity, investments in people and processes and the expansion
of UK operations

Cash flows from investing activities

Cash payments for investing activities were driven by internally
developed technologies and new premises in both Australia and
the UK

Cash flows from financing activities

Successful pre-IPO convertible notes issue of $26.2m
$77.0m of net capital raised through the IPO and institutional
placement during the period
$19.4m in proceeds from borrowings relates directly to funding
increase in the receivables book during the period

Cash and cash equivalents

Strong cash balance of $70.1m supplemented with undrawn
debt facilities of $45m and £20m
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5. Market update and strategic outlook

Trading update July 2020.

Our strong growth continued in the first trading month of FY21 relative to pcp.
+235%

+145%

906k

+48%

340k

2,219

+114%

+73%

$2.1m

$24.0m

1,501
$1.2m
$11.2m

139k
270k

Jul 19 Jul 20

Jul 19 Jul 20

Jul 19 Jul 20

Jul 19 Jul 20

Jul 19 Jul 20

TTV

Revenue
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5. Market update and strategic outlook

Priorities/strategic plan for FY21 and beyond.
The view from here looks good!

A strong local market
Drive platform utilisation and Repeat
Customers growth
Capitalise on strong position in
existing verticals (driving revenue
from exclusive agreements)
Enter strategic partnerships
(e.g. merchants, tech platform
operators) to scale

A global vision
Continue success and momentum in UK
S eek Financial Conduct Authority (FCA)
authorisation to drive further product diversity
E xplore other markets to complement
current strong growth

Platform enrichment
 enerate first revenue from
G
Openpay for Business platform in FY21
E xtend capabilities into new verticals
(i.e. hard launch in Education and Memberships)
 ontinue investment in core platform
C
(automation, self-service, integrations),
product innovations, customer experience
and advanced analytics
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Contact:
Michael Eidel
Managing Director and CEO
investors@openpay.com.au
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